Opposition to Financial Regulatory Reform Activities in 2009
· The financial-industry spent $465 million lobbying in Washington in 2009, which was about $8 million more than in 2008. (The Hill, 2/23/2010)
· The top eight banks spent $29.8 million in 2009, 12% more than in 2008.  (Los Angeles Times, 02/16/2010)
· The overall banking/finance sector employed 1,726 registered federal lobbyists in 2009.  (Center for Responsive Politics, 2/12/2010)
· At least 70 former members of Congress were employed by the financial services industry, nearly half of the 150 former members that reported lobbying in 2009.  Of the industry’s “revolving door” lobbyists, 19 are former members who served on the Senate banking or House Financial Services committees.  At least 33 additional lobbyists were staffers for these key committees and 41 more worked for members who currently serve on the committees. (Public Citizen, 2009)  Notable names include:
· Former Speaker of the House Dennis Hastert (R-Ill.)
· Former Senate Majority Leader and Republican presidential nominee Bob Dole (R-Kansas)
· Former Senate Majority Leader Trent Lott (R-Miss.)
· Former House Majority Leaders Dick Armey (R-Texas) and Dick Gephardt (D-Mo.)
· Former Appropriations Chairman Bob Livingston (R-La.)
· Former Ways & Means Chairman Bill Thomas (R-Calif.). 
· Former Rep.Vin Weber (R-Minn.) boasts 11 financial sector clients, the most among former members of Congress.
· The Committee for Truth in Politics, launched by a North Carolina Republican operative in 2008, spent $2.2 million on broadcast TV ads opposing regulatory reform. 

· House Republican leaders met with more than 100 lobbyists at a pep rally in December to try to fight back against financial regulatory overhaul legislation. They asked trade associations and companies to write letters opposing the legislation and to use their Democratic consultants to gather intelligence on where members of the Congressional Black Caucus and the Blue Dog Coalition were in supporting the legislation. (Roll Call, 12/08/2009).
· The U.S. Chamber of Commerce spent $2 million on advertising, including commercials slamming the creation of a federal consumer-protection agency. (USA Today, 12/29/2009)
· The National Automobile Dealers Association, which contributed nearly $3 million to federal candidates in the 2008 election cycle, encouraged dealers to make hundreds of calls to House members to secure exemption from CFPA regulation. (USA Today, 12/29/2009)
